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What We Will Cover
• Sales & Marketing - 101

• Marketing
• Sales & Marketing
• Maslow’s Hierarchy of Needs
• Product Life Cycle
• B2B/B2C/D2C/C2C/C2B
• Channels
• Distribution
• Relating Examples from Personal Experiences

• Sales & Marketing - 102
• 4Ps of Marketing
• BCG Matrix
• STP
• Market Research – Primary/Secondary
• Types of Marketing
• Sales Hierarchy & Processes

• Sales & Marketing – 103 
• 2-in-depth Examples 
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Marketing
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Marketing

• Philip Kotler defined marketing as "Satisfying needs and wants through an exchange process“

• and a decade later defined it as "a social and managerial process by which individuals and groups 
obtain what they want and need through creating, offering and exchanging products of value with 
others

• Simpler Version 1: “Process of identifying and satisfying the said and unsaid needs of customers”

• Simpler Version 2: “Artillery to influence the minds of a customer”
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Marketing
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Sales & Marketing
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Sales & Marketing
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Maslow’s Hierarchy of Needs
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Product Life Cycle

Product Extension
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Product Life Cycle
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B2B/B2C/D2C/C2C/C2B

B2B B2C D2C C2C C2B
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Channels

Traditional Trade

CnC

B2C

B2B

eCommerce

Institutional
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Distribution
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Distribution (FMCG)
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Relating Personal Examples
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Relating Personal Examples

ALWAYS BRING THEM

TO YOUR TERRITORY
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Relating Personal Examples


